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Female fitnesslevelsinthe UK arecriti-
cally low, according to anecdotal and
in-house figures from the Women's
Sport and Fitness Foundation. In 2007,
the Women’s Sports Foundation's new-
ly appointed chiefl executive, Sue Tib-
balls, broadened the body's role to add-
ress key issues underlying poor female
| participation in sport and exercise.

The rebranded Women's Sport and
Fitness Foundation (WSFF) now cam-
paigns to make physical activity an in-
tegral part of women's lives and will
create thefirst national strategy toraise
participation. Vero was appointed to
provide strategic communications.

Objectives
| Beginanational debate about the crisis
in women's fitness. Position the WSFF
| as the UK’s foremost expert in wom-
| en’ssport and fitness. Establish Sue Ti-
| bballsastheleading UK spokesperson.

Strategy and plan

The campaign revolved around capi-
talising on the issues of obesity, nation-
al health and the intended London
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Health kick: WSFF aimed to create a national debate on women's fitness levels
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2012 Olympics legacy of increased
participationinsport.

It commissioned [t Time, a study
intowomen's fitness, to detail the crisis
and predict activity levels in 2017.
Sponsor Scottish Widows was brought
in, as was SportBusiness Group. The
first national conference about wom-
en’s sport was held to launch the res-
earch, and Prime Minister Gordon
Brown addressed the conference.

The key messages were that 80 per
cent of women do not do enough exer-
cise to benefit their health, that 2012
legacy targets are unlikely to be met
and the core reason is the pressure on
women tobe thinrather than healthy.

Measurement and evaluation
Thestorywasthe leaditemon BBC Ra-
dio 5 Live, featured on BEC Breakfost,
BBCNews24,5kyNews,Five, Radio4's
Today programme, Woman's Hour and
regional radio. It was covered by The
Guardian, The Times, The Daily Tele-
graph, Daily Mail, The Sun, The Evening
Standard and the regional press. It was
covered extensively online too.

Results

Mational debate commenced on wom-
en’s sporl and exercise, led and inf-
ormed by the WSFFE. Sue Tibballs was
profiled widely in the national media
and WSFF is now working to produce
the national strategy.
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